
Request for Resume (RFR) 
IT CONSULTING AND TECHNICAL SERVICES IDIQ
All Master Contract Provisions Apply
MD78ResearchAnalystRFR04222026
	ATTACHMENT 1
RFR RESUME FORM – Research Analyst 
MD78ResearchAnalystRFR04202026
	Instructions: Enter resume information in the fields below; do not submit other resume formats.  Submit only one resume per the Labor Category described in Section 1 of the RFR.  

	Labor Category: 
	Research Analyst 

	Candidate Legal Name:
	

	Master Contractor: 
	

	Are any relatives or family members working at MHBE (Yes/No)? 
If yes, who and what is the relationship?  
	


A. Education / Training
	Institution Name / City / State
	Degree / Certification
	Year Completed
	Field Of Study

	
	
	
	

	
	
	
	

	<add lines as needed>
	
	
	


B. Relevant Work Experience
Describe work experience relevant to the Duties / Responsibilities and Minimum Experience / Knowledge / Skill described in Section 3 of the RFR.  Start with the most recent experience first; do not include non-relevant experience.
	[Organization]
[Title / Role]
[Period of Employment / Work]
[Location]
[Contact Person (Optional if current employer)]

	Description of Work…

	[Organization]
[Title / Role]
[Period of Employment / Work] [Location]
[Contact Person]


	Description of Work…

	<add lines as needed>
	


C. Employment History
List employment history, starting with the most recent employment first
	Start and End Dates
	Job Title or Position
	Organization Name
	Reason for Leaving

	<add lines as needed>
	
	
	


D. References
List persons the State may contact as employment references
	Reference Name
	Job Title or Position
	Organization Name
	Telephone / Email

	<add lines as needed>
	
	
	


LABOR CATEGORY PERSONNEL RESUME SUMMARY
(ATTACHMENT 1 CONTINUED)
*“Candidate Relevant Education” and “Candidate Relevant Experience” sections must be filled out.  Do not enter “see resume” as a response. 
	  Proposed Individual’s Name/Company:


	How does the proposed individual meet each requirement?

	LABOR CATEGORY TITLE – Subject Matter Expert 

	 Qualification
	Candidate Relevant Education *

	Education
Bachelor’s degree from an accredited college or university in Engineering, Computer Science, Information Systems, Business, or other related disciplines.  
	

	 Minimum Qualifications
	Candidate Relevant Experience *

	A minimum of two (2) years of work experience in a business environment. Qualified, relevant internship experience in a directly applicable field (such as digital marketing, marketing analytics, marketing technology, business analysis, or IT project support) will be counted toward the required years of experience, provided the internship involves substantive professional work rather than observational or training-only activities.
	

	Working familiarity with Salesforce Marketing Cloud (SFMC) or a comparable enterprise marketing technology platform (such as Mailchimp, HubSpot, Constant Contact, Marketo, or Eloqua) from a marketing/analytics user perspective, sufficient to understand campaign configuration, audience segmentation, and reporting outputs.
	

	Demonstrated SFMC-specific exposure through at least one of the following: (a) active Trailhead learning progress on Marketing Cloud modules, (b) in-progress preparation for Marketing Cloud Email Specialist or Marketing Cloud Administrator certification, (c) completed SFMC-focused coursework or training, or (d) hands-on SFMC platform exposure.
	

	Demonstrated hands-on experience with digital marketing platforms including Google Ads, Meta Ads Manager (Facebook/Instagram), and email marketing platforms such as Mailchimp or Constant Contact.
	

	Demonstrated hands-on experience with web analytics and search tools, including Google Analytics (GA4) and Google Search Console, including event/conversion tracking, audience analysis, and dashboard configuration.
	

	Demonstrated ability to analyze and interpret campaign performance data, including standard digital marketing KPIs such as open rate, click-through rate (CTR), conversion rate (CVR), cost-per-click (CPC), return on ad spend (ROAS), and ROI.
	

	Demonstrated experience designing, executing, and interpreting A/B tests for landing pages, email campaigns, or digital ads.
	

	Working knowledge of the systems development lifecycle (SDLC) and Agile software development methodologies sufficient to operate effectively within a structured IT project environment.
	

	Demonstrated written and verbal communication skills, with the ability to produce clear reports, documentation, and presentations for both technical and non-technical audiences.
	

	Demonstrated ability to work collaboratively with IT staff, project managers, and marketing/business stakeholders.
	

	Strong organizational skills and attention to detail, with the ability to manage multiple priorities and documentation artifacts concurrently.
	

	 Preferred Qualifications
	Candidate Relevant Experience *

	A minimum of two (2) years of hands-on experience using Salesforce Marketing Cloud (SFMC) or an equivalent tool in a marketing, analytics, or campaign-operations capacity, including familiarity with Journey Builder, Email Studio, Automation Studio, Contact Builder, Data Extensions, and Subscriber lists.
	

	Prior experience supporting a platform migration, replatforming, or legacy-system retirement project in a marketing technology, CRM, or customer-data context.
	

	Hands-on experience with SEO analysis using SEMrush, including on-page and off-page optimization, keyword research, backlink building, site speed analysis, and SERP performance tracking.
	

	Experience with social media management platforms such as Hootsuite, including managing content across multiple brands and channels (e.g., Instagram, Facebook, LinkedIn, Bluesky).
	

	Experience with CRM platforms, such as HubSpot CRM, and familiarity with Salesforce Sales/Service Cloud, including lead management, audience segmentation, and understanding data flows between CRM, marketing automation, and analytics platforms.
	

	Hands-on experience designing and managing paid media campaigns across Google Ads, Meta Ads Manager, and LinkedIn, including budget allocation, audience targeting, creative testing, and retargeting strategies.
	

	Proficiency with data visualization and dashboarding tools, including Tableau (including LOD expressions, parameters, and tooltips) or Power BI for building KPI dashboards.
	

	Strong Microsoft Excel skills, including pivot tables, lookups, and basic data modeling.
	

	Hands-on experience with SQL/MySQL for data extraction and analysis.
	

	Exposure to Python, R (R Studio), or SPSS for data analysis and statistical reporting.
	

	Experience with conversion rate optimization (CRO) methodologies, including landing page optimization, conversion funnel analysis, and identifying and resolving drop-off points.
	

	Experience with e-commerce and CMS platforms such as Shopify, including UX optimization, landing page configuration, and bounce rate reduction.
	

	Proficiency with content creation and design tools including Canva, Figma, and the Adobe Creative Suite (Photoshop, Illustrator, After Effects), as well as video editing tools such as CapCut, for supporting outreach asset inventories and migration-related collateral.
	

	Experience creating pitch decks, presentations, and visual storytelling materials for stakeholder communication.
	

	Familiarity with email marketing automation workflows, A/B testing, audience segmentation, and nurture sequence design across Mailchimp, HubSpot, and Constant Contact.
	

	Comfort with collaboration and project management tooling, including Microsoft Project, Jira, Confluence, SharePoint, and Microsoft Teams.
	

	Familiarity with A/B testing, landing page optimization, and conversion rate optimization (CRO) methodologies.
	

	Familiarity with HIPAA, PII handling, CAN-SPAM / CASL email compliance, and accessibility standards (Section 508, WCAG) in a digital outreach context.
	

	Google credentials, such as the Digital Marketing & E-commerce Certificate and Google Analytics Certification.
	

	IBM Data Science Practitioner or equivalent data science/analytics credential.
	


The information provided on this form for this labor category is true and correct to the best of my knowledge:


Master Contractor Representative:

______________________________      _______________________________        _______________
Print Name						Signature			Date

Proposed Candidate:

______________________________      _______________________________        _______________
Print Name						Signature			Date

Instruction: Sign each form.



1

